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Today’s Goals

1. Leave this workshop with a vision of who you are as a brand

2. Create one promotional social media post



Who We Are

Illinois ADVANCE is composed of over 30 pharmacy professionals from 

the University of Illinois at Chicago (UIC) who provide academic detailing 

services to Illinois Medicaid prescribers via one-on-one meetings.

• 2 Directors

• 3 Pharmacy research assistants (pharmacy technicians)

• 30 Detailers (pharmacists)



Chatbox Poll

What is the first thing you think of when you hear

“branding” ?



Brand Identity



Colors

Blue

• Tranquility

• Dependable

• Loyalty

• Thought provoking

• Optimism

• Wisdom

• Sophistication

Green

• New beginnings

• Restorations

• Growth

• Health

• Harmony

Yellow

• Energy

• Curiosity

• Stimulating

• Positivity

• Happiness

• Intellectual 



Logo Design



+

Two people 

meeting 

Arrow pointing upward

Extension of hand / handshake

(collaboration)

Academic Detailing Visits And New Evidence CEnter

Cross representing

Healthcare / medicine

Forward moving / positive





Chatbox Poll

What are some words you use to describe your 

academic detailing program?



Key Words

Collaborate

Evidence-based

Education

Healthcare

Medicine

One-on-one
Accessible

Unbiased

FocusedInteractive

Reliable

Partnership Accurate

Illinois

Information



Exercise #1

(Brand Identity)



Brand Identity

• Answer the following questions

• What is the focus of your organization/brand?

• What adjectives describe your organization/brand?

• How do you want your organization/brand to be perceived ?

• How do you want people to feel when they see your posts/logo/brand?

• What phrases represent your organization/brand?



Chatbox Poll

What is the first thing you think of when you hear

“social media” ?



Social Media



What Social Media Can Do For You

• Deliver information

• Accurate, up-to-date information on various healthcare topics (current events, studies)

• Connect with others

• Healthcare professionals (prescribers, office managers, medical directors)

• Social media managers from other organizations or companies

• Promote your brand

• Explain academic detailing and what the service entails

• Services provided

• Information about your team

• Collaborations or current projects



Examples of Posts



Educational 

Content



Promotional 

Content



Current 

Events



Analytics

Platform Followers Reach

Facebook 201 2500 (Sept-Oct)

LinkedIn 144 3000 (Sept-Oct)

Twitter 33 388 (highest engagement)

Reach is the size of the audience exposed to a post. Being 

aware of your reach is important when utilizing social media 

because it helps you understand the impact of your posts.

Strategies to increase reach:

• Use images or videos

• Research and utilize relevant hashtags

• Tagging other (larger) accounts



Visual Content



Key Words

Collaborate

Evidence-based

Education

Healthcare

Medicine

One-on-one
Accessible

Unbiased

FocusedInteractive

Reliable

Partnership Accurate

Illinois

Information



Graphics



Graphics



Exercise #2

(Create a Post)



Create a Post for Social Media

• Write a short headline promoting your program.

• Utilize key words identified in Exercise #1.

• The headline can be descriptive or pose a question.



Sample Template



Insert promotional text 
about your program here 

( 3-4 lines)

INSERT YOUR

LOGO HERE



Thank You!



illinoisadvance.com



Please rejoin the main room now 

by clicking on the link in the chatbox.


