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Exploring Your Program’s Potential:
Increasing Visibility
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PharmD PharmD, MS, CRC
Clinical Pharmacist, Academic Detailer Assistant Director of Medicaid Programs
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Disclosures
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Every Step Tells a Story

* Build brand awareness
* How customers feel about your product
 How customers act on your products

* Attract healthcare professionals
* The StoryBrand and the hero’s journey

* Maximize recruitment efforts to your program’s full potential
e Change the playbook to continue the drive to the endzone

RETZKY COLLEGE B
OF PHARMACY [ lllinois
ADVANCE

Academic Detailing



Expanding Our Roots

Increase physical presence
at conferences and events

Implement structured
outreach plan

Revolutionize website _ _
Shift focus to prescriber and

healthcare organization needs
Utilize University resources

/\

RETZKY COLLEGE Pharmacist detailers exploring -
OF PHARMACY the world of marketing 4 llinois

Academic Detailing ADVANGE




Adventures
in Outreach

e |dentify person of
contact

* Create portfolios to
track progress

e Maintain
communication

e Document persistence

e Actively pursue
networking
opportunities

Provider
lations e Execute needs
= assessment
e Implement next steps to
RETZKY COLLEGE obtain AD visits A
OF PHARMACY - lllinois

Academic Detailing ADVANCE

e |dentify opportunities aseesss
that can lead to AD visits oesen



Postcards

to combat higher-than-

Sh

Expert Support
Benefit from tailored

dvice from a2 clinical
gharmacist at no cost.

RETZKY COLLEGE
OF PHARMACY

Academic Detailing

lsland County Health Depa

Elevate

4

Quick Sessions

i -minute
Engage in a 20-min
virtgual meeting for
practical tips.

B -
atient Care
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Medication Selection for Hypertension with Comorbidities"”

CKD
(] Iinois " HTN bm (Non-Dialys;s)
ADVANCE (ADA 2024) (KDIGO 2024

Optimize CAD GDMT*
ACEI/ARB or BB

based on compemng ind:cations
(eg, BB jf angina)

Loop diuretic g J
Volume overjoi

If no volume o
Managed, aqqg
BB

* Add BB with BP lowering:
I carvedilol, metoprojo),
I hadolol, bisoprolol,
Propranolol, timolol
*BBare effective anti-HTN

and antiangina| agents. May
use long-term

RE:
DER PRESSU
g:EATING HYPERTENSION

Optimize Stage
Agents tha €an contribyte to
BP Iowen‘ng:
1 ACEI/ARB/ARNI
2. BB (bisoprolol. Carvedilo,
Metoprojo| XL)
3. MRA

4. +/- diuretics

* AVOoID Non-DHP CCB jn HFrer

i iders
Precision Prescribing for Provide

Controlleq

1. Ensure adherence, 25%, ES8ment ang reassess in 3. months
consistentyy, adherent tc . .

2. Modify therapy by incre s w

hypertension areNOT a_ . . . . . .

3. Continye optimization of anti-HTN Medications to BP goal or 3DR.
P not at goal on 3DR, evaluate for resistant hypertension.

1 For comorbig CAD and uncontrolled HTN
I *fangina: Add DHp CCBtoBB (if no HFrER)
‘ *If NO angina: Adg DHP CcCB, THZD, or MRA

3 Drug Regimen (3DR)

3 anti-HTN Medications from different
drug Classes at optimal or maximally

‘Refer to Tapbe ! for number of anti-HTN Medications ecommended a treatment Initiation,

. itiative 1Stage C HFIEF GDMT gy SGLT2i 10 provide cargienns beneits,
Academic Detailing Ini

lllinois
. ADVANCE

E
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sign up for your FREE visit

HOW WE WORK

Innovative
healthcare education

Topics

* Pain Management

« Buprenorphing

« Cardioranal Outcomes in Diabetes
« Hypertenson

« Asthma

« HPV

« and more!

Equip yourselt with cutting-edge tools
and strategies

« Nastar challenging convetsations

« Accolarata learmingd and davelopmant

« Enhance patient engagemaent and outcomes
« Foster strongel interdisciphinany

collaborations
]
@ RETZKY COLLEGE
OF PHARMACY Winois

ADVANCE

0000e0

fexdame Dnisira

RETZKY COLL
OF PHARMACYEGE

Academic Detailing

s with the be
exclusive eBOOK and priority scheduling

lLLINOISADVANCE

Evidence-Based Insights for Everyday Practice

low QR code to receive an

WHAT WE DO
Academic Detailing

« 15-20 minuie in-person of interactve virtual visits with
a clinical pharmacist ar2 tailored to the needs of your
practice.

o Eachtopc 1S aligible for D5 CME

Elevating Excellence

« Our promiss is Lokl but simple - Wia'rG your o~
gomand clinical ally, just an amal away, No mere
tima-consuming =garches of information overcad.
with llinois ADVANCE, you gain direct acoess 10
precisa, tadored informaticn that enhances your
decision-making and patient outcomes, Cut through
the clutter of medical data and makimize your time
for direct patient Cae-

illinoisadvance.uic.edu
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Clinical Content Hub

Chronic Non-Cancer Pain
e (CDC Guideline Overview
¢ Qpioid Alternatives

\ *t /

Chronic Diseases
¢ Asthma Guideline Updates
e Diabetes b

e Hypertension # °

e Smoking Cessation Detailing
Topics

Opioid Safety
¢ Medication Disposal
¢ Naloxone o

e NOWS
e QOpioid Prescribing

RETZKY COLLEGE ¢ QOpioid Use Disorder

OF PHARMACY

Academic Detailing

Infectious Diseases

HIV PEP
HIV PrEP

HPV Vaccination
STls

Substance Use Disorder
OUD and Tapering Opioids
Buprenorphine for OUD

M
[ lllinois
ADVANCE



lllinois ADVANCE Website

@ UNIVERSITY OF UlHzalth UlC.edu CampusMap Home Schedule aVisit Q
ILLINOIS CHICAGO  agour EDUCATION MEDIAANDEVENTS FAQS &TESTIMONIALS  SCHEDULE AVISIT Th .
e Future of Healthcare Education

lllinois ADVANCE UI HEALTH IS UIC'S ACADEMIC HEALTH ENTERPRISE
Academic Evidence-Based Insights for Everyda - - - -

: 9 rycay Click below to start your journey to improved patient outcomes ¢
ADVANCE your Practlce S S i 2 s : :
Practice _ _ _ . As a practicing clinician, | have very much appreciated the UIC interactive continuing education programs hosted by pharmacists.

Your opportunity to engage 1:1 with a pharmacist to gain access to Each topic has been quite timely and useful in my clinical practice with current and evidence-based recommendations. The
Connect to unbiased, evidence-based information, ultimately optimizin g your pharmacists Vhave clear expertise on the topic, then proyiding me with supp/ementa/ information via email following the program
Collaborate . . The CE sessions are easy to schedule and participating in the distance format is quite convenient. | highly recommend these
patients’ health outcomes. sessions!-MariJo L, APRN/ANP-BC

Pharmacists Public Health Administration

Navigating the ever-evolving healthcare landscape
requires both adaptability and a human touch. Your
dedication to optimizing patient-centered care amidst the
whirlwind of clinical demands and administrative
pressures, often at the expense of your own well-being,
does not go unnoticed

O lllinois ADVANCE Introductory Video & a4
Watchlater Share
What is

ACADEMIC
DETAILING? ,

Y 8

RETZKY COLLEGE [

Our promise to you is simple: be your trusted partner just
an email away, ready to provide the information you need
without the hassle of endless research. With lllinois
ADVANCE, you can save time and focus on what truly
matters—caring for your patients.

Academic Detailing CME >

Web-based Curriculum -

Watch on (3 VouTube

[ lllinois

OF PHARMACY —— :
https://illinoisadvance.uic.edu ADVANCE
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we  Newsletter

Monthly Newsletter gLt NQW_S'

[ June 2024

SPACE(R) FOR IMPROVEMENT Expanding Our Reach to Southern lllinois

IN ASTHMA

In Apnil, Dr. Nerissa Caballes participated in the Commercial Tobacco Free °
Summit in Carterville, IL, and informed attendees adout our statewide
services. Conversations revolved around our program’s relevance in rural
areas with limited resources, The meeling altracted healthcare directors,
school counselors, and pharmacists, with a focus on smoking cessation. We
also discussed Medication Assisted Recovery (MAR) and buprenorphine,
which are crucial topics in undersarved rural communities. lllinois ADVANCE
displayed its commitment to reaching diverse healthcare providers by
- establishing a relationship with the Southem IL Tobacco Disparities
lllinois Partnership to potentially provide academic detailing to bridge existing gaps
ANCE and improve community heaith outcomes.

* Clinical questions

Discover the key to better asthma

management with us! At lllincis ADVANCE,

we're not only about educating patients —

e we're pioneering a movement. Our tailored

* Hot topics Sercs of brochures on astna promote
asthma knowledge and can empower

healthcare providers with the tools to

guide their patients through the maze of

asthma devices. Our newest addition of i
topic discussion, Space(r) for Improvement, EXPANDING PREP ACCESS:

L]
e New educational capitalizes on the noed o have melusble . THE KEY TO GETTING TO ZERO
insight into maximizing the efficacy of On May 31st, Ilinois ADVANCE played its part in helping to expand

the inhaler, whether with a valved holding access to HIV Pre-Exposure Prophylaxis (PrEP) in Southern lliinois.

Expanding Our feach

oOo0e

. Fhamlbe‘r oria spacer. Qen't,a 2331:‘ .smrt Our detailers met with 15 providers at the Southern lllinois University
m a te r I a S :‘nhaeni\il:tglr:ge d?:al;;ironp:;aer; an?hgig::% Medicine Obstetrics and Gynecology group to discuss PrEP in i s
' ur Newsletter
them breathe easier than ever beforel Sign pregnancy and explore collaborative efforts.
up here for a visit with us! This visit aligns with the goals of the "Getting to Zero lllinois" initiative, .

Cam el
A OPIOHD SAFETY COLLASORATION
TO BENMEFT THE COMMUMIY

a statewide program aiming for zero new HIV transmissions and
zero people living with undiagnosed or untreated HIV by 2030. By
collaborating with key healthcare providers, lllinois ADVANCE is
working to ensure PreP is readily available throughout the state.

#

e Collaborations with
healthcare organizations

[T
Interested in learning more about PrEP?

Schedule a visit with Illinois ADVANCE today! We can answer your
questions and help you determine if PrEP is right for you.

[

MAY 2024
‘Rizing Crisiz, Exponding Ous

MARCH 2024 L

Expare acuan
asthma, and ¢
UIC College of

we can Getting to Zero in lllinois!

d I L A DVA N C E eVe nts THANK YOU! MERCYHEALTH'S JAVON BEA HOSPITAL W

RESIDENCY PROGRAM IN ROCKFORD, IL!

Over the past few months, we have completed nearly 300 in-person visits with
39 Internal Medicine residents. Mercyhealth’s leadership is dedicated to opioid

[ ] safety, and during these visits, we covered a wide range of topics. From increasing -{’ .
S N ) - ° . SIS
Naloxone prescribing and dispensing to initiating Buprenorphine for Opioid Use \\.. %&\
Disorder, this collaboration has been incredibly educational for all involved. ".;'\,“
. Wondering what you missed out on? JANUARY 2024 © DECEMBER 2023 L
S p Ot I g t S Send an email to illinoisadvance@uic.edu and request an introductory meeting. REMS Progrom, Denna'z Retirement. Buprenorphine Meet Dr. Mary Moody, New in MOUD, NaRCAD

IlinoisADVANCE.uic.edu ‘Newsletter Sign-up ¢

RETZKY COLLEGE B
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Leveraging Social Media
for Greater Visibility

RETZKY COLLEGE
OF PHARMACY Illinois
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Social Media RS

1. Recent Changes Implemented

2. Overview of IL ADVANCE Social Media Workflow

3. Impact of New Strategies

4. Future Directions and Recommendations

OF PHARMACY & ilinois
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Interactive Activity -

Does your organization use
social media?

Y &
(A) Yes (B) No (C) 'm not sure
RETZKY COLLEGE A

OF PHARMACY [ lllinois
AAAAAA i Dotailing ADVANCE
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Does your organization use social media?

(A) Yes

0%
(B) No

0%
(C) I'm not sure

0%

Start the presentation to see live content. For screen share software, share the entire screen. Get help at pollev.com/app



Audience Focus & Goals

— ldentifying
O Demographics

-Age

-Location
-Interests
-Job Title

RETZKY COLLEGE
OF PHARMACY

Academic Detailing

Nl Setting
O Engagement

Objectives

-Brand
awareness

-Increase likes,
shares, and
comments

-Adjust strategies >

L
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on Utilizing
O Feedback

Mechanisms

-Polls
-Surveys

-Informs future
content

M
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Importance of Social Media In S

"o

Community Outreach

I
-~ . @ Enhances visibility € Risk of misinformation

| 6 Potential negative feedback

€ Time-consuming

| 6 Requires constant updates

. @ Fosters engagement
. @ Builds credibility

Q Facilitates information

-—een e e e e en e e e En e e e e e e o o - - -

S

|
| |
S ! sharing ! 6 May alienate non-users
[ . ! .
@ ! Q Supports diverse outreach ! ! Q Can lead to privacy concerns @

| |
' @ Encourages feedback and ! ! B
\ /I /
N interaction AN, %

RETZKY COLLEGE a4
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Re-establishing Our Social Media
Presence :

CONTENT CONSISTENT ENGAGEMENT WITH
DIVERSIFICATION POSTING SCHEDULE FOLLOWERS
RETZKY COLLEGE 4
OF PHARMACY | lllinois

Academic Detailing ADVANGE



Caption - Assign captions to writers on a rotating basis - Cooper
Assignments Type of content: - Dima

o Fact-based
o Awareness Day/Week/Month
o Promotional (i.e., schedule a visit)
o Multiple-choice/Polls
o Funfacts/Trivia T or Th
- Assign recent content when possible
- Add notes to elaborate/specify topic when necessary

- Send out assignments last week of each month

Caption - Ensure material is up to date Casey Sajitha
Writing - Find social media toolkits when applicable, e.g. Cooper Amy
awareness days Sujal Ebony
*Deadline: Week 1 Chirag Stephanie
Gwen Tamika
Graphics Visual expression of key message - Tina
(Canva) - Colors, graphs, logos are engaging and appropriate - Stephanie
(Adobe Express) - Can use Adobe Stock for pictures - Dima
*Deadline: Week 2
Edits Quality and accuracy of message - Sachin
- Proofreading, grammar, rephrasing - Tina
- Isthe key message being conveyed? - Rucha

- Send back to original author with instructions if not
well conveyed,/too many edits are needed
*Deadline: Week 2
Final Review Reviewing

- Final edits and review of each caption and graphic - Dima
*Deadline: Week 3
Scheduling - Schedule each caption in Constant Contact/Threads - Sajitha (Constant
- Monday, Wednesday @ 9AM Contact for
/ - Tuesday and Friday @ 12PM FB/LI/IG)
- Thursday @ 3PM - Amy (Threads)

- Times can vary, not a hard-set rule
- Ensure links and tags work/link correctly

ata Analysis - Run monthly data analysis on Meta Business suite (FB - Casey .

RETZ KY COLLEG E +1G) and on LinkedIn for the previous month i i
OF PHARMACY Internal - Comment, like, repost on posts within the different - Sachin (FB) ‘ III'“O'S

Academic Detailing ngagement SM platforms - Chris (LI} ADVANCE
- Linkedin: Conduct outreach attempts - Dima + Rucha (1G)




Content Schedullng Platforms

C Hootsuite

Marketing ~  Contacts Reporting Tools ~ " Q, @ L | Upgrade . Dima

Social
[ Scheduled x
Publish to

Crested by Wara Sovs

@ o @ 0 Q ’ o o, Posts Inbox Analytics Accounts

L Desate -
Feb21-27,2023 v EDO © Instagram post Posts
e O ~ 9 e Create your social posts all in one place.
o - #
Avocdo tosst | Status ~ | Last modified ~ A 1 File Untitled - Sep... a
cont wop you
amortgage
o o= & ~
Somes 2:30fM  Somos  230Pw Pan you nest impulse purchase on the go with Q Y t " x @ @ @ ?O O @ rr-l-B % 22
Wou Can iy e Nerw (houing ac e Somen 290, ourstu
- True or False: Every member of your hea
e D iSan ey Search
Posted @ @@ - Q Social Post | + Posted yesterday Files Projects Libraries Fave )
o Dot 124 impressions « 74 reach - 13 engggement -
- - -
Scheduled by - .
. e & Upload from device o
Your stuff
avben DYK? Women = represent nearly 80% «
soeday, fot 18 # ? Q@ Page 1/1- Add title
Yes Q, Search files = %
] @@Q Fosted @ @@ - Q Sociol Post | - Posted Sun at %:0
® 181 impressions - 74 reach - 17 engogement Brands
- o—
SomOS 2:30PM Yours v =1 =
- &

Make sure you use... Post now v

— Level Up Your Healthcare Game! .4 ** Upload Uploads = Express  Images  Vide
= Posted @@ - QO sociolPost |+ Fosted Oct 18, 20
- Folders -
, 157 impressions - 54reoch - 14 engggement 3
=
Templates B Uploads
@ Fil“ o RETIKY COLLPON -
- OF PHARMALCY - Hinole
Media = =5 KIVANCE
Text

> () 0
RETZKY COLLEGE Elements
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Gaining Insight

o In;lghts ‘ © Instagram v || G Sep1,2024-Sep30,2024 ¥ ! Analytics
Review performance results and more. e
lllinaks Content Visitors Fellowers Leads Competitors Employee advocacy
- €) Facebook o
* . .
ohe Performance Daily | Cumulative | @ ..
ot @ (O Instagram | Illinois ADVANCE ("sep1,2024 - Sep 30, 2024 ~ )
Q 1= 616 followers
=
- Reach © Content interactions @ Followers © Link clicks @ -
2o Highlights
Q .\?J Lifetime i s a0 - a0
3.8K 1rss% | 64 ¢ aass 194 O ¢ 100% Data for 9/1/2024 - 9/30/2024
J = o2 6 2
Dashboard Reactions Comments Reposts
5_1 % A13.6% £200% T718%
@ & 2K Page posts
- Reach breakdown :
‘ Analytics Metrics
o . o Total
Feed
3,789 1 75.8% m
From organic Activity @ <
= =
= 500 3,789 1 39.6%
Inbox 300
i From ads
0 —— Edit page
Sep 6 Sep 16 Sep 26 0 ¢ 100% m
== Reach From organic == From ads / \ /\
Q & Try Premium Page 100 \/\/\’\/A\'r\/ v
Invite to follow N \—/
zpt Sep 6 Szp M Sep 16 Sep 21 Sep 26
Settings
— Organic 2,298
n === Sponsored 0
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Lik d
Title Reach © ! es.an © Comments @ Shares ©
reactions

77 We're taking advantage of the start of a n... Boost 118 9 1 5
- ﬁ @ Photo- Z  lllinois ADVANCE — — —— —
= . &= Exciting News & We're thrilled to annou... Boost 77 7 0 0
ey G4 Photo- L llinois ADVANCE — :

# 7 lllinois ADVANCE
I'\_';_,f" Publizhed by Constant Contact
o

# = lllinois ADVANCE

August1-@ =
- 4=/ Published by Constant Contact
" We're taking advantags of the start of a new month to re-introduce
ourselves! .||J|:| 0. ﬁ

Welcome to lllincis ADVANCE! Our team consists of clinical
pharmacists at the University of lllingis Chicago (UIC) College of
Pharmacy; we offer personalized academic detziling services through

s Exciting Mews &
We're thrilled to announce that lllinois ADVAMCE will be at the lllingis
{ Rural Health Aszcciation Conference on July 31st and August 1st ™

onE-on-ons mestings.

We are dedicated to building strong. long-lasting partnerships with
healthcare providers by delivering unbiazed, latest drug information
that empowers clinicians to maks informed evidence-based clinical
decisions and improwve patient outcomes.

Stop by our booth to leam more about our initiatives, connect with our
team, and explore how we can advance rural health together. 2o |

Visit us at https:/illinoisadvance.uic.edu to meet with one of our Ses you there!

clinical pharmacists today!

#lRHAConference FlllinoisADVAMCE #RuralHealh #HealthInnovation

wv

| 4
@ pHarmacY o s (@ pHARMACY & s
Acedemic i)ewl». ADVANCE Acadewic Dataling ADVANCE
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Visibility Unlocked
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Increased

+ »

visibility
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Increased Visibility = Growth and Success = -

Total Academic Detailing Visits per Calendar Year

4000

3500 1 9 1 (yo

Growth Compared
to 2023

3000

2500

2000

1500

Number of Visits

1000

500

. EEE

2021 2022 2023 2024*

Year

RETZKY COLLE *Total through 10.31.2024 .
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Strategies in the Pipeline

o
20 %
»»»»»

 Online E-book

* Promotional giveaways and raffles
* Via social media

* At conferences

* Incentivizing peer referrals

 Manuscript publications and poster presentations

RETZKY COLLEGE
OF PHARMACY

Academic Detailing

M
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Connect with lllinois ADVANCE i

n lllinois ADVANCE
l@' uic_adpharmacists
[T3) tinois ADVANCE

@ uic_adpharmacists
X IL_Advance

Website: https://illinoisadvance.uic.edu

RETZKY COLLEGE Email: illinoisadvance@uic.edu 4

OF PHARMACY Schedule a visit: https://illinoisadvance.uic.edu/schedule-a-visit/ 4 lllinois
Academic Detailing ADVANCE



https://www.facebook.com/illinoisadvance/
https://www.linkedin.com/company/illinoisadvanceuic/
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