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presentation and on the following slides are solely 
those of the presenter and not necessarily those of the 
San Francisco Department of Public Health (SFDPH).



1:1 Support 

The Center for Innovative Academic Detailing on Opioids and Stimulants (CIAO) is a 
service of the San Francisco Department of Public Health. 

CIAO offers free, individual sessions to all members of the healthcare team to 
support the care of patients who use opioids and stimulants. 

www.ciaosf.org



Background

Pharmaceutical 
Detailing

Academic 
Detailing 

Direct-to-
Consumer 
Advertising

Direct-to-
Patient 

Advertising 

Repurposing tools to improve patient-centered, evidence-
based care! 



Intervention

Better patient education materials were needed to support 
academic detailing work around opioids and stimulants 

Focused on how patients can 
navigate clinical interventions with 
their healthcare teams

-What services to ask for 

-How to make decisions about treatment 

-Informed by motivational interviewing 

Three patient-centered materials 
chosen: 

1) General health for people who use 
drugs 

2) Buprenorphine for opioid use disorder

3) Stimulant use 



Development 
of Pt Ed 

Materials 

Worked with an experienced graphic 
designer

Asked ourselves, “What can we remove from 
the handouts?” 

Rounds of review from healthcare 
professionals and patients 

Eliminated charts/tables and commonly-
provided information re how to live better 
when using drugs  





Feedback “If I didn’t know 
about the (bup) 

injection, I’d bring 
that up”

“It would make me 
want to ask my 

doctor, ‘what’s so 
special about 

buprenorphine?’ ”

“The 
buprenorphine 
flyer tells you 

everything you 
need to know”





Feedback 
“Health handout 
gives you things 

you can do to 
better your 

health”“If I didn’t know 
all this already 
then yeah I’d 

bring it up with 
my doctor”





Feedback “I have these twitches 
that are uncontrollable. 
I thought it was fentanyl 
but read in the brochure 

that stimulants can 
cause Parkinson’s.”

“I didn’t know using 
stimulants while 

having sex could make 
you more at risk of 
contracting”, flyer 

could say something 
like “speak to your 
physician to learn 

more”

“Helpful for 
someone who 

doesn’t already 
know the harms (of 
stimulant use)… if I 

wanted to get off 
stimulants, it 

would be helpful”



General Feedback 

Size - “Making smaller sizes are better for people to keep in their 
bag”

- “Bigger paper, bigger print”
- Wall posters and pocket size 

Design - “Colors are eye-catching”
- “Gets my attention”

Readability - “I like to look at pictures more than to read”
- “It covers the most important things, not too much to read”

General - No one felt the flyers were stigmatizing or used judgmental 
language

- People said they’d pick up the flyer to kill time but people on 
the street wouldn’t be interested



SAN FRANCISCO DEPARTMENT 
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Questions? Thank you.
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