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Before you get started… 

• Complete background research 

- Identify critical studies  

 

• Agree on key messages 

 

• Know your audience 

- Materials will have a different focus depending on whether they are 

targeted to 

• Prescribers 

• Support staff 

• Patients 

• Administrators 

• And many others…. 

 

 



Select 3 key messages 
Hypertension  

Pre-exposure prophylaxis (PrEP) 

Opioids 



Let’s start at the very beginning 

• How many pages do you have to convey your key 

messages? 

 

• How many key messages do you have? 

 

 



Map it out 



Outlining content 

• What content is new? What is the hook? 

 

• How is the story told best? 

 

• What tools do the detailers need to convey the key 

messages? 

 

• Does the content on the facing pages make sense? 



Graphics 

• Use images to anchor and reinforce messages 



Bring some imagination 

• Have a vision for what you want to convey 



Graphics 

• Graphics also break 

up text heavy pages 

 

• Visual ground content 

 

• Convey a feel or 

attitude towards your 

content 

- Animated vs. 

photographs 



Layering in design components 



What look do you want to convey? 

• Font matters.  Can you read it? 

• Each font conveys a tone without saying a word. 

• How do you want your materials to feel to the reader? 

• Select no more than 3 fonts for your entire project. 

• The font should not be the star of your materials! 

• But unique fonts can draw attention to key points 

 



Headlines should have the largest font 

• Decreasing sizes of font suggest less emphasis 

 

• However, a darker, heavier weight increases the 

importance of a statement. 

- A lighter color doesn’t draw the same attention 



COLOR 

• Colors convey a mood, so figure out what you are trying 

to say in advance. 

- Or if you pick a color related to your brand, select colors that flow. 

 

• Color can link sections or messages 

 

• Too much color can be distracting or overwhelming. 

 

• Never sacrifice legibility for aesthetic design. 

 

 

 



Linking sections based on color 



Top option: 

1. Uses more colors 

2. Has an extra row of data 

 

 

Bottom option: 

1. Red linked to bleeding 

2. Gradations of blue to provide 

subtlety of treatment 



Special considerations: color blind 

 



Use of color to highlight differences 



Layout  

• Make the key point of the page the focal point. 

 

• Use color to highlight differences. 

 

• Don’t make space too cluttered. 

 

• Leave white space. 

 

• Keep information bite sized. 

 

 

•    

Keep in mind what draws the eye. 



Tips 

• Use the tools available to you to get started 

- PPT has some easy to use diagrams 

 

• Once you have decided on a feel for your materials, be 

consistent throughout your work. 

- Font 

- Color 

- Graphics 

 

 



Rome wasn’t built in a day 

 

2008 2014 



Bottomline 

• Pay attention to your focal points 

• Use graphics or images with purpose 

• Less is more. Balance use of content with design. 

• Chose readability over aesthetics when selecting fonts. 

• Don’t be afraid of empty space 

• Avoid expanded blocks of text 

• Use patterns whether colors, text or language to establish 
relationships 

• Utilize contrast to enhance main points  

• Keep content streamlined and straight forward.  Stick with your 
story. 

• Keep the content center stage; don’t let graphics obscure the 
message 



Printing options 



You have the content gathered for  

a detailing aid, or an idea for a  

handout for patients.  

What’s the best way to get it out there? 



Things to consider 

• What’s your design and print budget? Be sure  

to get quotes from your designer AND printer  

before beginning. 

• Who do you want to reach? Healthcare providers  

on a detail, or is it better to go directly to patients?  

Or both? 

• How many copies do you need? How many detailers,  

and how many providers will they visit?  

• For any budget, consider making materials available 

online as PDFs. 



Overview of print formats 



Booklets: Ideal for in-person details 

• An 8- to 12-page booklet can accommodate enough 

information for a comprehensive detail. 

• 1,000 12-page booklets cost $1,500-$2,200. 

• The most cost-effective way to print a booklet is with a 

“self-cover,” which uses the same paper stock throughout.  

• Saddle-stitched booklets are printed in multiples of  

4 pages (it’s not possible to have a 10-page booklet).  

• If you have a more than 36 pages, or you can’t get  

to a multiple of 4 pages, consider a spiral, wire-o,  

or perfect-bound book. They are more costly to print. 



Bifolds (4-page brochures) 

• Bifolds are a cost-effective option for  

detail aids or patient handouts. 

• An 11 x 17” sheet folded in half to letter-size  

allows for a good amount of content. 

• 1,000 brochures this size cost $600 online. 

• For even more cost-effective printing, design  

as a folded letter-sized piece of paper  

(5.5 x 8.5” when folded), so you can print in-house. 

• Don’t pack with information! Keep it  

high-level. Use URLs to direct to more information 

when possible. 



Trifolds 

• Use trifolds for very concise detail aids, or for patient 

handouts to be distributed at provider offices or clinics. 

• 1,000 trifolds cost $350 at an online print vendor. 

• Save money by printing in-house (leave .25” white 

margins if you don’t have borderless printing). 

• Common folds are the trifold and Z-fold (accordian fold).  

Trifold 

Z-fold, or 

accordian fold 



Reference cards 

• Consider small laminated reference cards that providers 

can keep in their coats. Reserve for essential information. 

• Recommended size: 4.25 x 5.5” flat (or a larger piece that 

folds in half to that size) 



Posters 

• Consider distributing posters for patients to see in waiting 

areas or examination rooms. 

• A poster that can fold down to letter-sized is an easy 

format to distribute (11 x 17 or 17 x 22”). 

• 500 11 x 17” posters cost about $300 online. Figure  

about twice the cost for larger posters. 

 



Other ideas 

Binders:  

• A binder can be useful for an involved topic that has 

staying power. Pages can be swapped if content is 

updated. Binders typically cost $12-$15 each, so 

approximate $4,000 for 300 copies. 

Folders:  

• Design a custom folder that reinforces your brand.  

Use it to house a detailing brochure, trifolds, and/or  

letter-sized handouts that you print in-house. 

 



What can I print for $500? 

• Trifolds or bifolds! Get them printed at a local copy shop 

or a reasonable online vendor, like PrintingforLess.com. 

• Reference cards for providers to carry (4.25 x 5.5).  

• Take advantage of free ways to distribute: Post PDF 

materials to your website when possible. 

• Consider formatting an electronic-only version of a 

detailer brochure that can be used on ipads. Detailers can 

walk providers through a detail on the ipad. 



What can I print for $2,500? 

• 1,000 12-page detailing booklets at a local printer (which 

tend to be more expensive but better quality than online). 

• 1,000 12-page detailing booklets and 500 trifolds at an 

online vendor. 

• OR consider smaller quantities of the above and add 

laminated reference cards. 

 

All pricing is approximate and depends on the vendor. 

Always talk to your printer to get pricing. 

Quote with multiple vendors! 



What can I print for $5,000-$7,000? 

• A binder or folder 

• 1,000 detailing brochures 

• 500 trifolds 

• 500 reference cards 

• 500 tear pads (for healthcare providers to tear off 1-sided 

handouts and give to patients at visits) 

• Depending on cost of binder/folder, perhaps even posters 

for provider offices or clinics 



Digital or offset? 

• Digital printing is cost-effective for lower quantities  

(500 copies or less). 

• Offset printing—which is run on a traditional CMYK 

press—is typically best for quantities 500 or more. 

• Offset printing will allow you to print Pantone colors if 

required for branding (digital printing can match Pantone 

but it’s not exact). 

• Most print houses have both capabilities, and can 

estimate the cost of both digital and offset printing. 

 



Know how price breaks work 

For off-set printing: 

• With small print quantities, most of the cost is set-up fees.  

• An extra 500 copies can be just the cost of the paper. 

• For example, on an online print vendors’ site,  

- 500 trifolds were $325.   

- 1,000 trifolds were $365. 

- Only $40 more for 500 more trifolds! 

• Ask print vendors for at least 2-3 different quantities when 

quoting a job, so you can know the price breaks. 



Getting ready for print 

• Whenever possible, format in a design-based program 

like InDesign or Quark. If it must be formatted in Word, 

send printers a final PDF, not the Word doc. 

• When preparing files for a professional printer, ask if 

image files should be CMYK or RGB. CMYK is the norm, 

but some copy shops like Kinko’s can use RGB. 

• Ask printers to convert the images for you if you don’t 

have Photoshop. 

• Images need to be high-res (300 dpi or higher) to print 

well. Look to image size as a guide: Generally, images 

should be at least 200K to print. 1mb or bigger is best. 



Key points 

• Decide what information needs to get out there in print:  

- Is it better to put the print budget into detailing booklets? 

- OR, can you do details with an ipad presentation,  

and print trifolds for patients?  

• Take advantage of free ways to get information out there. 

Format PDFs to live online when possible.  

• Booklets are ideal for in-person details, but cost more. 

• For a limited budget, consider bifolds or other small 

formats that can be printed reasonably or in-house. 

• Always get multiple print bids. Look into online printers, 

which can be more cost-effective. 


